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World Jewelry Market Scale by the Products
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2012 2013 2014 2015 2016 2017 2018 2019 2020

—a—Jewelry Industry = 277,414.3 304,488.9 311,545.3 309,955.3 308,704.7 329,014.0 350,450.8 352,549.9 282,751.4
—— Fine Jewelry 239,190.9 263,492.8 269,199.0 268,129.6 266,415.1 284,345.9 303,069.7 304,021.8 242,104.0
—o— Costume Jewelry = 38,223.4 = 40,996.1 @ 42,346.3 = 41,825.7 @ 42,289.6 44,668.1 47,381.1 @ 48,528.1 40,647.4

% Source: Euromonitor
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Brand Preference by gender

60.0
50.0
40.0
X 30.0
20.0
0.0
Swarovski Gucci Cartier Tiffany J.estina Chanel Louis Vuitton Stonehenge Lloyd Golden Dew
H Men 32.0 39.2 28.0 23.6 14.4 30.4 24.8 12.8 11.6 13.6
B Women 49.6 24.4 32.8 32.8 41.2 25.6 17.2 18.8 20.4 19.2
% Source: Wolgok Jewelry Foundation(Korea), Korea GALLUP, 2017
Brand Preference by Ages
50.0
45.0
40.0
35.0
30.0
25.0
Hagein 20's
20.0
M agein30's
15.0
M agein40's
10.0
Magein50's
50 I I
0.0
Swarovski Gucci Cartier Tiffany J.estina Chanel Louis Vuitton Stonehenge Lloyd Golden Dew
MW agein 20's 36.6 23.2 25.0 22.3 27.2 22.3 16.1 17.9 29.5 8.0
Hagein30's 39.3 27.9 35.2 30.3 37.7 19.7 10.7 22.1 20.5 17.2
M agein40's 30.7 33.1 31.6 33.1 26.5 33.1 22.8 10.3 8.8 17.6
Magein50's 46.9 41.5 29.2 26.2 20.0 35.4 33.1 13.8 7.7 21.5

% Source: Wolgok Jewelry Foundation(Korea), Korea GALLUP, 2017
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High price

Brijin
Artwork Jewelry

Bridge Jewelry

Custom Jewelry

Low price
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Hidden Champion, Dajin jewelry Mineral Analysis Laboratory
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© DL Innovation All rights reserved. Contains DL
Innovation‘s Confidential and Proprietary information and
may not be disclosed or reproduced without the prior written
consent of DL Innovation
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THANK YOU

Dalin jewelry www.dajingem.com




